State Departments cf Agriculture Offer 
Export Assistance in Your Own Back Yard 
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Do You Need Information 


@ Overseas markets and buying trends? 


@ New competitors and products? 
@ "verseas promotional activities? 


Then Ag tmporter—USDAs tact-tilled monthly 

ap cultural trade magazine—«s for you Based on 
information trom USDA experts overseas. AgExporter 
artiches Qive yOu the export information you need. in 2 
concise and extremely readable form The magazine's 
tables and graphs give an immediate grasp of whcts 
going on overseas 


@ Whats hot and whats not 

@ Trade reports trom US. agricultural attaches at 
overseas posts 

@ The latest on trade shows and how you can oe 
INVOlWES 

@ Which agricultural products are selling best in foreign 
courtnes 

@ Tips trom experts on dealing with other countries 

@ Fact Files and Country Briefs on specific countries and 
FEQIONS 

@ How to deal with a distributor or middleman 


Order Now! 
Subscribe now to AgExporter and take advantage of some of the latest 
information availatie on trends in the export industry. The cost is only $17 per 
year ($21 for foreign delivery} 
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Features 


Export Assistance in Your Own Back Yard 
State departments of agroulture can offer expert help m your state and overseas too 
Seting to Japan s Chan Stores Getting Your Foot im the Door 


Japanese Cham store buyers are always on the lookout for products that are urwque 
or Offer a price break over existing Japanese alternatives 


Japanese Consumers What They Loot for When Shapping for Imported Foods 
Japanese consumers rate mmported foods Mgh on taste and Quality Dut they also have 
strong concerns about chermcal residhu2s and additives 

Behze — A Growing importer of US Consumer Ready Foods 


Thus little Central Arnencan country 1s worth lootung imto as a market for 
US consurner ready foods 


Departments 


Country Brets 
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Export Assistance in Your Own Backyard 


E porting agrotiural Comrnadthes ruty 
seem to be a compicated and expensive 
unaertatung tor a smal Dusmess 
parhoularly one jus! geting started But 
mary of the US compaernes tha’ are 
engaged m the export of agroulura 
pragucts are relatrvety smal too srnal tc 
martian ew Own export Grwons or 
Overseas sales Of ies 


For those firrns state departments of 
agriounure Can be an mnportart source of 
expo miormation asestance m tocating 
torengn Buyers advice on marketing 
techwuques coordnation of overseas 
shuprnernts and a variety of serves to 
smoot the export aperation 


Most state departments of agrounture 
staf thew offices with a trained 
mte-national trade specialst Some have 
Levera 


For example the iowa Department of 
Agriouture and Land Stewardstup 
(TDALS) has three imernational trade 
specialists according to Steve Ferguson 
lowa $ imernational trade section chet 
Each specialist is assigned to one of the 
trree product areas that the IDALS staff 
promotes —vaiue added toods purebred 
hvestock and genetics and grains and 
COTMrnodities 


How State Level Experts Can Help 


A key function of state export staffs is to 
provide exporters with the latest 
invtormation on market apporturvtes and 
to conduct serrwnars and workshaps for 
ensting and prospective exporters on 
producing for the foreign market 
marketing overseas finance shipment 
modes and export trends according to 
Ferguson 


State personne! also help me exporters 
with the US Department of Agroulture s 
Foren Agrouttural Service (FAS) on 
prayects such as sales team viets and 
miernatonal trade shows 


Several state departments of agroutture 
¢ ven have offoes in mnportant overseas 
markets The Georgia Department of 
Agriouture mamtarn an offioe im E urape 
to help Georgian exporters according to 
Torney trvin Cornrresioner of the 


Georga Department of Agroutture 


Stat m the Brussets Beigua offce are 
huert om several languages and can het 
arrange sales calls and mitroduce 
exporters to Eurapee buyers Irwin sad 
The office also conducts basc market 
researcr 


Regions Fou us on Marketing 


State specialists also partopate r 
actvihes with four regronal trade groups 
that represent departments of agrouture 
tor 49 states and Amerncan Samoa and 
Puerto Paco These orgaruzations are a 
way ™ whch states wih srmiar craps 
and sermiar protierns and apporturwhes 
the export market can pool ther 
resouroes to GO a more elective mh of 
selling overseas 
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The associations help to apeed the 
collection and transter of marketing 
rftormation They are closely imvolved 
wit! researciwng markets and asersting 
states with thew indevidual efforts 


Addresses tor the four regional groups 
the Eastern US Agrouftural and F ood 
Export Cownol (EUSAFEC) the Mid 
Amernca imernational Agr Trade Courw 
(MIATCO) the Southern United States 
Trade Association (SUSTA) and the 
Western US Agroultural Trade 
Association (WUSAT A) —are listed on the 


next page 


NASDA Co Sponsors Food Show 


Tre Nahona! Assacwthon of State 
Departments of Agroulture (WASDA) 
another orgarnZation through whch the 
State departments of agrcuture 
pearhopate m the export process 
tor exarnple NASDA and FAS oo 
sponsored the frst US Food Export 
Showcase hetd m coryunchon with the 
Food Marketing instaute s annual trade 
show m Orucago 


r . aa 9 


The 1993 Showcase teatured the 
products of 257 small to medium sured 
regional marmsacturers lootumg to export 
thew products The show presents a rea 
sales apporturty tor US tood tirrns by 
saving therm the terme and expense of 
torengn trave 


The emphasis of the ewhitytwr 1) freer 
and processed foods and magrecherits tor 
the fore” who ‘1. etal and 
mett.tiional trade Howeve $ 
miarheting rr ve agricumura eo me 
forest prod 7s ang NnSety re ” 
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The next US Food Export Showcase v 
be held May 1-4. 1904 mm Chm ago w 
For more mtormation covttact NASDA 
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Nationa! Association of State 
Departments of Agriculture 


et 4 Reohhot § secutive Vine 
Presidery 

1156 15%) Street NW. Sulte 107 

Wastwngt m DC 2000 


7 e Pe ( Lf) 7 Poe 
Telex 910945.0181 NASDA UD 
rAY 70 oO oa. 


Eastern US Agricultural and Food 
Export Council, inc 

Ten Northeastern state departments of 
agrioufure form tfws orgarnzation t 
promote the exports of food and offer 
agriovitural products from Connmectiout 
Delaware Maine Massachusetts New 
Harnperwe New Jersey New York 
Pennsytvarna Riode tsiand and Vermont 


Eastern US Agricultural and Food 
Export Council. inc 

Ronald | Gashill © eecutwe Director 
214 Senate Avenue Surte 60K 

Camp Ml PA 17011 

Tel (777) 73! 607 

Teles 420850 E USAFE ( 

PAW (717) 791 2010 


Mid America international Agr Trade 
Council 


Tre Mid Armernca imternationa! Agr Trade 


Caounol (MIATOO) is a nongrott 
corporation that promotes the export of 
agroufura’l products worldwide 
MIATCO «s merhers are tino inchan. 
iowa Kansas Mictygan Minnesota 
Missour' Nebraska North Dakota Om 
South Dakota and Wis 


ora 


Mid-America international Agr) Trade 
Counc 


Timothy — tHarmiton E reoutrve Director 
400 Weet tne St Suite 10 
_fPwoago. & 60701 


Te! (317) O44 mw 
AAO 7S WAATOO OC 
417) 944.1144 


Tele ns 
AX 


Southern United States Trade 
Association 

The Southern Undted States Trace 
Association (SUSTA) s an association o 
the departments of agroulture of 15 
Southern states and the Lormnonwea}lt! 
i Pwerts Biome SLISTA promotes food 
and offer agriowfural exports ‘ror its 
mermber states Merbers are Alabama 
Arkansas Fionda Georgia Kertucky 
Loumana Maryland Missrseqy» 
Carona Obtntamhorma Puerto Pr 
Carotma Termessee Teaas Virg 


West Virgina 


Southern United States Trade 
Association 
Soot! Maneor ' rec Ltryve [ der ex 6) 


Wortd Trade Center Sue 154 
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Western US Agricultural Trade 


Association 
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Western US Agricultural Trade 
Association 


y Jarre Youde § reoutrve Derector 
12101 NE Pghwey 99. Sulte 7K 
Vancouver WA GAHRS 2 7ReF 

7 106) 574.2827 


PAK (206)574.7083 


Your List of State Export Contacts 


Marketing apecaists at state 
Gepartments of agroulture provide a 
variety of services to hel exporters The 
toiowing st mctudes comtacts al state 
departments of agrounure as wel as 
other agencres because sore state 
Gepantments of agrouRure do not have 
the primary reapons@wity tor export 
Gevetopment 


Alabama Department of 
8nd Industries 


Myron WoWrhigham Admnstrator 
Drvision 


1445 Federal Dr 
Morntgornery Al 36193-0001 
Tet (205) 242.2571 

FAK (205) 240-3275 


Alasta Department of Natura! 
Resources 

Edward D Kern Dev Spec 
Division of Agnoutture 

PO Box 949 

1800 Glenn Highway Ste 12 
Palmer AK 99645 0949 

Tel (907) 745-7200 

FAK (907) 745-7112 


American Samoa Department of 


Agriculture 

Ta alo P Lawoto Director 
PO Bou 366 

Pago Pago AS 96799 
Tel 011-484-6990-9119 
FAK 011 -684-699-403! 


Arizona Department of Agriculture 
Jot Wake 

1688 Wes! Adams 

Proerwn AZ 85007 

Tet (602) 542.0978 

FAK (AO2) 542 5420 


Arkansas State Piant Board 

Craries Smith imternational Trade 
Specials! 

Artansas industrial Development 
Cormemesion 

One State Capto! Mall 

Litte Rock AR 72770" 

Tet (501) 682.9571 

FAK (501) 682.7691 


Catttorma Department of Food and 


Agric uture 

James Zion Program Manager 
1220 ' Street 

Sacramento CA 95814 

Tet (916) 654.0389 

FAK (916) 653.2604 


Age ce GAT 


Tet (303) 239-4114 
FAX (303) 239-4125 


Connecticut Department of 


Tel (203) 566-4845 
FAX (203) 566-6094 


Detaware Department of 


Agriculture 

W Raber Smalwood imternatona 
Trade Marketing Specials! 

2320 South Dupont Highway 

Dover, DE 1690" 

Tet (302) 739-4811 

FAX (302) 697 6287 


Fiorida Department of Agriculture 

and Consumer Services 

Kal Kruckerbooker internatona! 
Busmess Devetapren! Supervise o 

Mayo Bidg Poorn 411 

Tallamassee FL 3273999.0800 

Tel (904) 488.4966 

FAK (904) 922.0374 


Atiarta GA 30334 200! 
Tel (404) 656 3740 
FAK (404) 656. 9380 


Guam 

Artoruc Drrector 
PO Bou 27950 

Agana Guan 96910 

Tet (011-4671) 734-WOa? 
Fax (011-671) 734-6006 


Hawan Department of Agric uture 
Masao Hanacta Head 

Matg and Consurner Serv Drv 
PO Bos 227159 

HMonctulu 4! 96823.2159 

Tet (808) 973 9595 

FAK (808) 973-9590 


Department of Agric uture 
Quaugua 


Tet (208) 334.2227 
FAK (208) 334 2879 


Whnors Department of Agriculture 
Sandy Rolando 

Whnors Stat. F argrouncs 

8m and Sangamon 

Springheid tt 62706 

Tet (217) 782-6675 

FAK (217) 524-9960 


inchana Department of Commerce 
Corre Beckwith 

ISTA Certer Suite 414 

15O West Market Sr 

Inchanapols IN 46204 

Tel (317) 233-4499 

FAM (917) 232-4146 


towa Department of Agriculture 
and Land Stewardship 

Steve Ferguson Crwet 
imernatona’ Trade Bureau 
Henry A Wallace Burichng 

Des Momee |A 50319 

Tel (515) 242 42738 

FAK (515) 242-9015 


Kansas State Board of Agriculture 
Eidon Fastrup Dwector 

Marketing Drviion 

90! South Kansas Avenue 

Room 103 

Tapeka KS 66612 1282 

Tet (013) 206.3736 

FAK (913) 206.5055 


Capac! Piaza Tower 7% Floor 
Frarafot, KY 4060" 
Tet (S02) 564-4696 
FAK (S02?) 564-6577 


FA (504) 922 1289 


Maine Department of Agriculture 


Crer Coohdige 

State House Station 28 
Augusta ME 04333 
Tet (207) 289-3491 
FAK (207) 280 7548 


Maryland Department! of 


Agr uture 

Errol Small Crwet 

Marketing Drvision 

50 Marry S Truman Parkway 
Arnapows MD 2140! 

Tet (410) 641-6770 

FAX (410) 641-9087 


Tet (617) 727.2002 
FAM (617) 727-7235 


Vi 48904 
Tet (517) 373-1060 
FAK (517) 335-1423 


3 East 7h St 

St Paw MN 55101 
Tet (612) 297-4222 
FAX (612) 206.3555 


PO Bos 1609 

Jackson WS 39215 1609 
Tet (601) 354.7097 

FAK (601) 354-600! 


Missour! Department of 


Agric ulture 

Paw JT Burke Supervisor 
imernationa Marketing Program 
1616 Missour Boulevard 
Jefierson Cty MO 65102 

Tet (314) 751.3980 

FAM (314) 761.1784 


Tel (406) 444 2402 
FAX (406) 444 5409 


Nebraets Department! of 


Agr umture 

Star Gerbecz Dwector Agric aii a! 
Promotion and Devetapene 
Deveson 

30' Certerwna’ Mal Sout 

State Office Bultding 4% F loo 

Linootn NE 68509 4947 

Tet (402) 471 4876 

FAK (4027) 471 3252 


Nevads Department of Agr uture 
Thomas Semge Deputy Drector 
Orveeon of Agnoutiure 

State Mai Room Comptes 

Las Vegas Nv 89158 

Tet (702) 486-4690 

FAX (702) 486-4695 


Concord WH O7302.2042 
Tet (603) 271.2500 
FAX (603, 2771.1108 


FAK (60%) 984 5.967 


New Mer.co Departmen! of 


Agriculture 

Romer Tomherman Drrect 
Marketing and Devetapmernt Dev sor 
P © Box 5600 

Las Cruces NIV 88003 

Tet (505) 646.4955 

FAK (905) 646.3303 


Witham J Donovan State Offioe 
Ridg 

125 Mam Sr 

2nd F tac 

PuMtiaio WY 142703 

Tet (796) 047.3754 

PAW (776) 847.919 


Noth Carolina Department of 
Agriceture 

Bem Cath J 

Aserstant Derect of Marketing 
PO Bou 27647 

Raleigh WC 27611 

Tet (919) 733-7912 

FAR (919) 723-0099 


Bamarct. NO 58505 
Tet (701) 224-2231 
FAK (701) 234-4967 


65 South Frort Street 
Courrtus, OF 43215-4193 
Tet 14) 466-2732 

FAK (614) 466.6124 


Omiamhoma Cty OM 73105-4208 
Tet (405) 521.3864 Ext 238 
FAK (409) 521-4912 


Oregon Department of Agric uture 
Linda ODay Sotenal Agsstart 
Darector 
Agrioutural Devetaprnent and 
Deveseor 


Marketing 
121 SW Sairnon Street Surte 240 
Portiand OF 97204 2987 
Tet (503) 279-6734 
FAK (503) 229-6113 


Pennesyivarna Department of 


Agr uture 

Pete © Were Crvet 

imternational Trade Drvimion 

2301 Nort) Carneron Street 
PA 17170-@408 

Tet (717) 783-3781 

FAX (717) 783-4325 


Puerto Paco Department of 


Agr ulture 

Sheva Borges Assesscr 
PO Bos 10163 

San Juan PR OO@OB8 1163 
Tet @09) 721 5043 

FAX (09) 723-9747 


Tet (401) 277.278" 
FAK (401) 277 4047 


Sout Carotre Departement of 


Agroumure 

Roy Capetan. J. Director 
rternatong Trace 

PO Boe 11280 
Comrrtea. SC PR2 11 

Tet @03) 734 2700 

FAK @03) 734-2702 


445 East Capeto 
Prerre. SD 57501 3185 
Tet GOS 773 5436 
FAX @0% 773 5906 


Termessee Department of 


Agr umure 

Joe ® Gaines Director of Marketing 
PO Bou 406277. Merose Station 
Nasmvitie TW 372704 

Tet 61% 360-0160 

FAK 1D 360.0194 


international Marketing 
PO Gow 12847 
Capto! Station 

Aue, TH 7RTT" 

Tet (512) 463 7624 
FAK (512) 463 9968 


Sat Lake Oty UT 64116 
Tet (01) 538 7108 
FAK (801) 538-7126 


Vermont Department of 


Agr ulture 

Steven F Juste Orvet 
Agrioutural Devetan” ver 
120 State Street 
Mortpeter VT 05602 
Tet @0?) 828 2427 
FAK (807) 628 236! 


S& Theres Vv! CORO? 
Tet GOO 774 47he 
FAX @O9 774.4990 


Vegrua Department of Agre uture 
and Correemer Serve es 

Robert Fucot Orwector 

rienationa Vartetrng 

1900 Bark St. Am. 770 

Rxtrnond WA 73279 

Tet O04) 6 4708 

FAK (04, 275.4434 


Wastungton State Department of 


Enc Murtbert Internationa Mat Mag 
Marketing Devetaprment Orwier 
PO Bos 427560 

Ohya WA G85O4 2560 

Tet (206) 902 1920 

FAK (208) G02 2089 


Tet (304) 998 2710 
FAR (904) 998 220° 


Wisc one Department of 
Agrcuture Trade and Consumer 
Protec thon 

Detra | Crave Director 
mternationa Agribusiness (erter 
AO) West Racger Road 

PO Box 6971 

Macon Wi 53713 

Tet G08) 266 2272" 

FAX (G08) 264 6116 


Wyoming Department of 
Agr ture 
Steve F dwarcs 

Marketing Devgan 

229 Carey Averwe 
OCnreyerme WY 82002 0100 
Tet GOl) 777.732" 

FAX (907) 777 4903 @ 
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Selling to Japan's Chain Stores: 
Getting Your Foot in the Door 
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Japanese Consumers: What They Look for 
When Shopping for imported Foods 
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Belize - vs Growing importer 
Of U.S. Consumer-Ready Foods 
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US Bovine Semen 
Fevored in Chile 


Tre Untied States was Cre 5 largest Gry mi and fourth ierges! mortal Gry wl supper © 
1992. according to tes! statetcs The country enported 3 703 metre toms of Gry milk worth 
$6.9 million, Pat year Over 1.300 ions of nortal Gry ele were ported & 1982. worth abow 
$2 5 miles The US Departmert of Agnoutture s Dary Export incertwe Program (DEI). 
aorwrwstered by the Fore Agnouttural Service was mstrumental m moreasing fs market 
share permitting the Untied States to become price competitive in pro years there were no 
Crean enports of US mili om rit products Although sel sufhoency © moreasing mmports 
of nortat Gry mult wil comtimue unt! domesix production i hugh enough to supply moustra 
needs particularly tor yogu and je cream in the absence of muliiateral export subsidy 
reform mamtenance of the US market share will largety depend on comtmuation of a DEIP 
allocation tor Crvie —Luns Henrucke Agrouitural Specwaist Sarthago 


increased rehance on mproved genetics has favored the US bowme semen market im Chvte 
and strong demand tor US semen and arwnal genetics © expected to continue Bowne 
semen mnports m 1992 totaled around $1 6 mithon 85 percent of whch was trom the United 
States Over 75 percert was tor Garry cattle semen prnarily Holster Fresan Canada with 
an aggressive market promotion Campaign 1 the mayor competitor im Doth beet and Garry 
cattle genetics Although Chilean producers are aware of the price and Quality advan. jes of 
US product Crileans appear to be mpressed by sorne of the Canachan cattle that have won 
cattle shows in orver for US semen nc to be daplaced by Canachkan products Chilean 
farmers should be shown the greater utility of US production-onented genetics and 
bioodines — Luis Menrmcke Agrouttural Specalet Sarthago 


GrandiMan (GM) Hong Kong s first waremouse discount Club type store opened another 
outtiet of over *3 000 square feet at Keun Tong prer Like the other four GM stores in the 
Territory more than 90 percent of the food and other personal Care Consumer products 
featured are direct mmports trom the United States Customers eryoy about a 30 percent 
discount, compared to reguiar retail prices in Hong Kong even though some ferns are sotd 
only in food service sizes Since GM is a CluD mermbberstup must be abtamned betore 
shapping Thws style of shapping i growing in papularity and Kong 6 no exception 
GM plans to apen new stores m the New Territones and in South soon —& miko 
Miyasaka Purdy Assistant Agrcuttural Trade Officer and la Yee Yeung Agricuitural 
Specaiet Hong Kong 


Betore the int on the U S Japan Embryo Trade protocol s even dry a Japanese company 
has imported trozen cattle ernbryos trom Wisconsin This action comterns the widety hed 
dete! that substantial interest on both sides of the Paci exists m tus type of trade The 
United States and Japan reached a final agreement on Oct 16 1993 allowing US embryos 
to be exported to Japan The first mnport purchase of 37 f zen embryos on Novernber 15 
teas aaa a trading company Jeffrey W Jones Assmtart Aflache 
omyo 
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